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EVALUATION CRITERIA

ACCURACY

YES

COMMENTS

Is theinformation updated?

Is the contentreliable?

Is theinformation clear, following a
logical order?

Does the OER contain any grammar
errors?

Does the OER contain any typos or
spelling errors?
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INTERACTIVITY
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COMMENTS

Does the OER include opportunities for
learners to actively interact (i.e., survey,
quiz, poll, sorting, matching, etc.)?

marketing brochure intended to i

Does the OER enhance meaning
through collaborative experiences?

marketing brochure intended to il

Does the OER encourage self-reflection
or provide self-assessments?

marketing brochure intended to i

Can learners test their understanding of
the content?
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Are images/visuals/infographics high
resolution?

Are images/visuals/infographics using
an appropriate format?

Do any graphs/charts/mapsinclude
contextual or supporting details
surrounding theimage?

Do video/audio resources have high
quality sound?

Is the content clearand
understandable?

Does the content promote learning? The resource promotes an elLee
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Is theresource easy to navigate?

ACCESSIBILITY YES COMMENTS

Is the OER availablein otherformats?

Do video/audio resourcesinclude a
transcript?

Do visuals convey Alternative Text (alt-
text) descriptions oftheimage's content
or function?

Do images rely on color to convey
information?

Is the fontis readable? Does it meet
accessibility standards for visually
impaired?
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RELEVANCE and CULTURAL
SENSITIVITY

COMMENTS

Is the OER relevant to meet one or
more learning objectives?

marketing brochure to attract tar

Is the OER appropriateforthe target
audience?

Does theresource establish inclusion
throughout the content and prescribed
activities?

Does the OER maintain an attitude of
acceptance and respect for others’
opinions?
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LICENSING

YES

COMMENTS

Does the OER license require
attribution?

Can theresource be modified?

Are you required to report
modificationsyou madeto the
resource?

If you modify the content, areyou
allowed to distribute the modified
material?

Is theresource sharable?

If you remix, transform oradd to the
material does thelicense require youto
distribute the resource under the same
license as the original?

Can theresource be used for
commercial purposes?
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Summary Comments:

The resource is a 1-page marketing brochure intended to inform the target audience of a class that they may choose to
register for. The marketing brochure contains the website name, but does not indicate when the class may become
available.




	Resource: EI Class Brochure
	URL: https://www.cosmicxp.com/_files/ugd/c0c479_ca439d822e8d4662a1d05a57a3a04307.pdf
	License Type: CC by 4.0
	Reviewer Name: Carrie Slayton
	Date of Review: 9/16/22
	Accuracy Group - Q1: Yes
	Accuracy Group - Q2: Yes
	Accuracy Group - Q3: Yes
	COMMENTS 1: 
	COMMENTS 2: 
	COMMENTS 3: 
	COMMENTS 4: 
	COMMENTS 5: 
	COMMENTS 6: marketing brochure intended to interest target audience
	COMMENTS 7: marketing brochure intended to interest target audience
	COMMENTS 8: marketing brochure intended to interest target audience
	COMMENTS 9: marketing brochure intended to interest target audience
	Interactivity Group - Q2: NA
	Interactivity Group - Q3: NA
	Interactivity Group - Q4: NA
	COMMENTS 10: 
	COMMENTS 11: 
	COMMENTS 12: 
	COMMENTS 13: 
	COMMENTS 14: 
	COMMENTS 15: The resource promotes an eLearning class
	COMMENTS 16: 
	Quality Group - Q1: Yes
	Quality Group - Q2: Yes
	Quality Group - Q3: NA
	Quality Group - Q4: NA
	Quality Group - Q5: Yes
	Quality Group - Q6: Yes
	Quality Group - Q7: Yes
	COMMENTS 17: 
	COMMENTS 18: 
	COMMENTS 19: 
	COMMENTS 20: 
	COMMENTS 21: 
	Accessibility Group - Q1: No
	Accessibility Group - Q2: NA
	Accessibility Group - Q3: NA
	Accessibility Group - Q4: No
	Accessibility Group - Q5: Yes
	Relevance Group - Q1: NA
	Relevance Group - Q2: Yes
	Relevance Group - Q3: Yes
	Relevance Group - Q4: Yes
	COMMENTS 22: marketing brochure to attract target audience
	Summary Comments: The resource is a 1-page marketing brochure intended to inform the target audience of a class that they may choose to register for. The marketing brochure contains the website name, but does not indicate when the class may become available.
	COMMENTS 23: 
	COMMENTS 24: 
	COMMENTS 25: 
	COMMENTS 26: 
	COMMENTS 27: 
	COMMENTS 28: 
	COMMENTS 29: 
	COMMENTS 30: 
	COMMENTS 31: 
	COMMENTS 32: 
	Licensing Group - Q1: Yes
	Licensing Group - Q2: Yes
	Licensing Group - Q3: No
	Licensing Group - Q4: Yes
	Licensing Group - Q5: Yes
	Licensing Group - Q6: No
	Licensing Group - Q7: Yes
	Accuracy Group - Q4: No
	Accuracy Group - Q5: No
	Interactivity Group - Q1: NA


